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600 Metropoint needed a modern look. Here's how NELSON

Worldwide pulled it off.

The lobby of 600
Metropoint features a
strategic deployment of
black and white highlights
that modernizes the
existing wood paneling.
Comfortable seating
gives guests and tenants’
employees a place to land.
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Across the country, developers are
looking to reposition buildings to bring
in new tenants and accommodate
what workers are looking for from
today’s offices. Modernizing is key for
attracting and retaining tenants, who are
reconsidering how much office space
they need in the age of hybrid work
schedules.

Modernizing and re-envisioning
was the goal of Equus Partners, which
enlisted NELSON Worldwide to renovate
the building lobby and café of its 600
Metropoint building in Minneapolis,
Minnesota, with discovery kicking off in
April 2020.

Working with a tight budget, the
project team focused on creating a
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modern aesthetic for the building and
upgrading its public and shared spaces,
including adding a game room/lounge for
the building occupants to share.

MODERNIZING THE LOBBY
The previous renovation, which took
place about 15 years ago, featured “an
abundance of wood paneling” that was
outdated, according to Kevin Monogue,
project manager—tenant development
for NELSON Worldwide. Instead of an
expensive teardown, the team reclad
strategic portions of the light-colored
ash wood in black and white film. All the
lighting and the ceiling was left in place,
as was the original terrazzo flooring.
The security desk, which was
previously located in the middle of the
space, was relocated near the main
entrance from the parking lot, which is
considered the main entry to the building
for both guests and tenants. The wood-
paneled desk was replaced with one that
features black and white solid surface
products that work seamlessly with the
Metropoint back-lit signage welcoming
people to the building.
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“Once we removed the security desk,
it was like we were starting with a clean
palette,” Monogue said.

Adjacent to the lobby is a comfortable
lounge space that features newly
imagined seating areas and a large
back-lit installation of multiple monitor
screens that provide both information
and visual energy.

“One of the seating areas is more of
a casual seating area where someone
can wait for a client or have an intimate,
informal meeting,” Monogue explained.
"For the other seating arrangements,
we have a tall-top table that's powered,
so it could be a secondary workspace,
and there's a 110-inch flat screen LED
with a monitor for anyone who wants to
catch something on the TV, sit there and
lounge. Two different, but similar seating
arrangements.”

CREATING THE GAME ROOM

The game room is perhaps the most
significant difference the redesign made
at 600 Metropoint. The team removed

a general convenience store that was
once located on the ground floor and
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The game room
replaced a general
convenience store
on the ground
floor. It features
shuffleboard and
a foosball table,
plus comfortable
seating.

The wall of the
game room features
a Scrabble board
that coordinates
with the room’s
blue theme.
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replaced it with an amenity game room.
The game room features a foosball table
and shuffleboard table, plus enjoyable
seating areas.

Employees looking to unwind during
the day can head down to the ground
floor to play games in the light-filled
space.

“Tenants want it, and the tenants’
employees want it,” Monogue said of
the game room, which features floor-
to-ceiling windows and looks out onto
the patio. “It gives people options of
somewhere to go—they can leave their
desks and escape. More importantly,
other buildings in the area are also
providing these for their tenants, along
with other amenities, so it's about being
competitive in the market.”

REDESIGNING THE CAFE

Next to the game room is a café that
also looks out onto the patio. Like

the game room, the café is washed

in natural light and connects to the
outdoor area. Curated plants serve as a
visual barrier to separate traditional café
seating and tables and lead to a comfy
seating area.

“There's a main corridor that goes
from the remodeled lobby to the food
area,” explained Monogue. “We wanted
to define the space from those areas,
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so we put planters in to define the café
from that hallway and elevator space.”
The adjacent outdoor space, which
was not part of the renovation, pulls the
amenity spaces together to create one
harmonious destination for the building’s
estimated 1,800 to 2,000 employees.

WHY REPOSITION?

Keeping buildings current is a perennial
struggle for people who manage
commercial real estate, but in 2022,
staying competitive is even more crucial
than before. A modern look and up-to-
date amenities can make the difference
between attracting tenants or not.

“It's about flexibility,” Monogue said
of the new design and offerings. “People
were at home during COVID, getting used
to wherever their workspace was at
home. Buildings need to start to create a
similar environment. At home, you're able
to get up and do other activities—that's
why these amenity spaces are more
important now.”

Completed in July 2021, 600
Metropoint is a testament to what can
be accomplished on a budget. The sleek,
airy new look of the lobby, café and
game room bring the building's design
into the present and create a welcoming
space for guests and tenants alike.

The café, which
is washed in
natural light,
leads out onto the
patio to create
one cohesive
destination for
people who work
in the building.

One of the lobby-
adjacent seating
areas features

a high-top table
where people can
work when they
need a break from
their usual settings.
Large windows
flood the space
with light.

09+10 BUILDINGS 27



